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A. Attendance and Organization of
Work

The 3rd Green Growth Policy Dialogue
on “the Greening of Business and the
Environment as a Business Opportu-
nity” was organized by UNESCAP
in collaboration with the Ministry of
Natural Resources and Environment of
Thailand, CMP United Business Media
(Thailand) Co., Ltd., Suan Nguen Mee
Ma Co., Ltd., (Thailand), and the Joint
Graduate School of Energy and Envi-
ronment (JGSEE), (Thailand) and was
held from 5 to 7 June in Bangkok. The
“Greening of Business” Policy Dialogue
was held at the Bangkok International
Trade and Exhibition Centre (BITEC),
Thailand, in parallel with the Entech
Pollutec/Renewable Energy Asia 2007,
which is considered to be the most im-
portant environmental exhibition in the
region attracting annually more than
300 private green businesses as exhibi-
tors and another 10,000 as buyers and
visitors.

More than 156 participants attended the
Green Growth Policy Dialogue, among
which there were over 43 high and se-
nior officials from the ministries of com-
merce, trade and industrial development,
finance and planning, energy, natural re-
sources and environment, and their spe-
cialised agencies of the countries in the
region. Participants also included over
20 representatives of the private sector,

The Honorable Thailand Minister of Energy Dr Plyasvasti Amranand at the
opening of ENTECH/POLLUTEC/RENEWABLE ENERGY ASIA 2007 where
Prof Sayigh gave the keynote speech after the Minister.
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more than 90 representatives of consum-
er organizations, civil society, academia,
international and regional organizations,
and UN agencies.

B. Account of Proceedings

The 3rd Green Growth Policy Dialogue
on “the Greening of Business and the
Environment as a Business Opportu-
nity” was held over three days. During
the first day, the Green Growth Policy
Dialogue focused on how private and
public sectors of society can make eco-
efficiency marketable, and how consum-
ers can contribute to the promotion of
eco-cfficiency. The second day was de-
voted to renewable energy, opportunities
and policies for promoting sustainable
businesses, including biogas and solar
power systems, which was also held in
the framework of the Renewable En-
ergy: Technology, Markets and Policies
in Southeast Asia conference. A separate
report of the sessions held on that day is
provided on the green growth web por-
tal. On the final day of the Green Growth
Policy Dialogue, the participants had the
opportunity to take an in-depth look into
the role of each actor and draw concrete
conclusions and recommendations that
could address key issues of the greening
of businesses in Asia and the Pacific.

For the first time, UNESCAP’s 3rd
Green Growth Policy Dialogue created
an opportunity for private companies
to provide useful feedback to the gov-
ernment officials attending the meet-
ing on what stimulates and supports
their progress in greening mainstream
business operations. Representatives
of mainstream companies were pres-
ent; these included Marks & Spencer,
Microsoft, Yuhan-Kimberly Ltd., Fuji
Xerox, MAS Holdings, Wongpanit Re-
cycling Co., Ltd., Green World, as well
as representatives of the World Busi-
ness Council and Thai Business Council
for Sustainable Development, and the
World Renewable Energy Council. Fur-
thermore, representatives also included
small and medium enterprises with fo-
cus on organic agriculture, consultan-
cies and venture capital companies, all
of which brought very important issues
and opportunities to the attention of the
governmental officials attending the 3rd
Green Growth Policy Dialogue. The de-
bates were stimulated by representatives
of organizations leading the process of
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innovative policy development and ad-
vocacy for greening the business and
investment, such as Natural Capitalism
Solutions, the Association of Develop-
ment Financing Institutions in Asia and
the Pacific, the Institute for Global 2
Environmental Strategies, CSR — Asia,
ISO Consumer Policy Committee, Gra-
meen Shakti, UNIDO, UNEP and the
UNEP/Wuppertal Institute Collaborat-
ing Centre for Sustainable Consumption
and Production, UNESCAP, as well as
various Universities and research insti-
tutes. The summary of conclusions is
drawn from the discussions throughout
the meeting, from the wrap up session,
as well as from written inputs provided
by the participants during and after the
meeting. A synopsis of the summary of
conclusions is presented in the sections
below.

C. Summary of Conclusions
C.1. General

Some of the key questions addressed at
the 3rd Green Growth Policy Dialogue
were:

* How can Governments support green
business growth?

» How can the Private Sector initiate the
greening of business?

* How can consumers positively influ-
ence the greening of markets?

» Can green business enhance the com-
petitive edge of export-driven econo-
mies of Asia

and the Pacific?

* How can appropriate financing mecha-
nisms be created that can promote less
material-

intensive production processes
products?

* How to stimulate socially leveling
business development strategies that are
addressing the needs of the underserved
markets?

Implementing CSR has proven to be
highly rewarding, profitable, and ben-
eficial for society as a whole. This was
demonstrated by the examples presented
at the 3rd Green Growth Policy Dia-
logue with Plan A of Marks & Spencer,
the ICT4D of Microsoft, the Socially
Responsible Strategy of Yuhan-Kim-
berly Ltd., the Eco Fabric Park of MAS
Holdings, the Zero Landfill Approach of
Fuji Xerox Eco-Manufacturing, the so-
cial entrepreneurship supported by the
Grameen Shakti, and community based
agriculture by Suan Nguen Mee Ma Co.,
Ltd. (Thailand) and others; The meeting
deliberations concluded that there is a
need for change in the approach of Gov-
ernments and in the mindset of people to
achieve the greening of business opera-
tions in Asia and the Pacific and to rep-
licate the successful practices as listed
above. This could be accomplished by
building partnerships and bringing all

and
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concerned actors and stakeholders to-
gether, which would benefit the society
and the environment as a whole (Millen-
nium Development Goal 8 -Partnerships
for achieving Millennium Development
Goal 1- Poverty Reduction and Millenni-
um Development Goal 7-Environmetnal
Sustainability). Concerning developing
countries in the region, it was concluded
that development and economics need to
be balanced with sustainable policies for
the greening of business. To promote the
greening of business and the environ-
ment as a business opportunity there is
a need for integrated, harmonious and
synergetic efforts, as well as stakeholder
involvement at all levels. This would
require an initiation of a system of in-
novation and profound mindset changes
to reverse malpractices in the society by
integrating natural, social, and economic
capital.

C.2. Role of Governments

Initiator/Regulator

e Create an enabling environment for
greening the business in an integrated
manner through the development of
strategies, programmes, projects, and
management tools;

* Removal of barriers to support busi-
ness as an innovator;

* Create guidelines for channeling gov-
ernment budget and foreign ODA to
green business initiatives;

* Develop and enforce guidelines, stan-
dards, methods, and tools for greening
the business through legal and executive
framework;

» Use a mixture of policies with eco-
nomic instruments (e.g. taxes/incentives
- rewarding good actions while taxing
pollution);

* Develop policies to internalize exter-
nalities in the traditional production
costs;

* Initiate pilot programmes to create
momentum for the greening of business
while promoting local products, and
build-up networks of consumers and
producers;

* Establish performance standards and
regulations for green buildings and
housing development codes;

* Remove perverse subsidies from pol-
luting industries and allocate to eco-in-
dustries;

* Ensure better implementation of UN
Guidelines for Consumer Protection;

Prof Ali Sayigh, Mr Dipal C Barua Deputy Managing Director Grameen Bank
and Mr Liu Hongpeng Economic Affairs Officer UN-ESCAPE

Promoter/Educator

* Support local enterprises in achieving
Millennium Development Goal (pov-
erty reduction) in synergy with MDG
7 (environmental sustainability)- using
Grameen Whole System Approach or
similar effective approaches;

* Promote “green-friendly” governmen-
tal flagship projects on local and nation-
al levels;

* Initiate various award programmes for
the greening of business processes and
products, such as tax rebates, schemes,
facilitation and the issuance of national
green awards, green certificates, and
green labels;

* Educate consumers and the public
through mass-media, educational curric-
ulum aimed at special secondary school
and University levels, and through the
promotion of green products;

* Develop and promote special pro-
grammes on e-governance and paper
free offices at the

government level;

* Maintain and strengthen green pro-
curement scheme of governmental bod-
ies and institutions;

* Along with the private sector, the Gov-
ernment should educate consumers and
workers about the challenges facing lo-
cal sustainable producers (e.g. organic
farmers); this rationalizes a prize in-
crease in the mind of consumers;

* Organize regular national green in-
novation and green technology exhibi-

tions, and fairs;

» Raise environmental performance of
banks through a performance rating sys-
tem;

Facilitator/Motivator

* Set examples for sustainable manage-
ment and help business with sustainable
procurement;

* Develop better sustainable infrastruc-
ture (e.g. public transport) and create
business opportunities for sustainable
public transport developers;

* Provide initial incentives, for instance
registration for starting-up green busi-
nesses;

 Support and fund R&D activities for
greening the production processes and
developing green products and services;
 Support civil society including busi-
ness networks and involve them in mon-
itoring activities;

* Help small businesses meet interna-
tional standards (e.g. organic product
standards);

C.3. Role of Private Sector

* Develop and maintain a corporate im-
age of sustainable business;

* Invest in innovative eco-efficient solu-
tions for business restructuring and re-
orientation;

» Examine solutions for improving the
eco-efficiency of resource use in pro-
cesses and operations;

Economic and Social Commission for Asia and the Pacific - 3rd Green Growth Policy Dialogue




* Develop value-chain management
strategies to encourage longer-term
thinking and higher sustainability per-
formance;

* Choose suppliers that are in the vicinity
and are implementing resource efficient
processes, products, and services;

* Publicize policies and reports on ener-
gy efficiency and greenhouse gas emis-
sions;

e Support each other in addressing
the needs of various consumer levels
(WBCSD Bottom of Pyramid);
 Establish Public Private Partnerships
(PPP) for eco-industrial park develop-
ment;

* Prioritize the following:

Product lifecycle should not contain any
materials listed as toxic or hazardous in
national regulations;

* Products need to be highly competitive
for energy efficiency;

» Service of products should be done
with the least Materials-Flow through
the product’s lifecycle. The concept
of Materials-Flow should be applied
to product servicing through its entire
product lifecycle;

e Such product would be highly com-
petitive because of the use of recycled
materials and recyclability;

C.4. Consumer Needs and Roles in
the Greening of Markets

Consumers are not fully aware of the
importance of their role in the green-
ing of markets. Their action is essential.
Proactive consumers should thus:

* Exercise their right of choice and pro-
actively take responsibility of their con-
sumption;

* Increase their awareness of the need
for conservation of resources; the need
to become “what we care” consumers,
rather than “what we buy” consumers ;

* Demand descriptive labels on products
that clearly state their origin and produc-
tion method;

 Exercise their right to know and ac-
tively choose what they buy and what
they consume;

* Insist upon more product information
availability on the Internet and utilize
resources, such as MSN Initiative;

* Initiate the creation of new connec-
tions between consumers and producers,
as well as seek out already established
connections and aid in their promotion;

* Purchase products that are in compli-
ance with ISO 2600 standards on Cor-

Prof Ali Sayigh and Prof Soontorn, Chulalongkorn University, Bangkok

porate Social
Responsibility (CSR);

C.5. Role of Financial Sector

» Use ESCos(1) for expertise/capital for
sustainable investments;

» Establish and maintain sustainable
business financing policies;

* Create and maintain a network of rep-
resentatives of governmental and private
financing sources;

(1) Emerging trend in fuel conserva-
tion is to be energy aware. Servicing
this need are ESCos (Energy Service
Companies) who play a pivotal role in
efficient utilization of energy. ESCos
provide complete package of custom
designed tailor-made services, client
financing, and recovery of project cost
through energy savings. < http://www.
indiasolar.com/escos.htm>

» Governments should explore policy
options for environmental liability of
financial institutions — to promote sus-
tainable business financing policies - in
coordination with green banking pro-
grams, such as Association of Develop-
ment Financing Institutions in Asia and
the Pacific (ADFIAP);

* Financial analysts should include sus-
tainability analysis in their liability as-
sessment of corporations;

 Strengthen and nurture domestic fi-
nancing;

* Encourage and promote Socially Re-

sponsible Investment (SRI) among
stakeholders and investors;

* Financial and investment institutions
should develop a system of ranking com-
panies’ level of ecoefficiency, specifical-
ly including natural resources; this could
be provided to possible stakeholders for
better future investment choices;

* Help investors understand that sustain-
able businesses are more profitable in
stock valuations;

C.6. What can ESCAP do? Specific
Recommendations

* Develop and provide capacity building
and awareness raising seminars for policy
- and decision makers in the developing
countries of the region;

* Develop target pilot projects for select-
ed countries for promotion and adoption
of green growth policies in a stakeholder
process between government, private
sector, and consumer organizations;

* Develop green business opportunities
with effective outputs in electricity, wa-
ter, and health in various sectors;

* Establish an advisory committee (10-12
persons), which would meet regularly to
review progress and needs for application
of green growth policy tools; the commit-
tee should consist of representatives of
government, financial, and private sector,
as well as consumer organizations;

« Strengthen relations with international
and regional chambers of commerce for
follow up activities;
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* Promote Stock Exchange CSR Awards;
* Follow up with seminars and workshops
specifically tailored to address the needs
of stakeholder awareness raising and ca-
pacity building for greening the business
practices, products, and services;

» Foster regional cooperation between
research institutions, such as the ASEAN
Centre for Energy (Jakarta), Regional
Institute for Environmental Technology
(Singapore), Asian Institute of Technol-
ogy (Thailand), and the European Com-
mission;

* Explore opportunities for providing bet-
ter support to consumer organizations in
the region;

* Promote green business growth oppor-
tunities to aid the poor in escaping the
poverty trap,

* Develop awareness raising programs
for decision makers from government
and financial sectors, banks, and funding
institutions. One of the sessions at the UN-ESCAPE Meeting
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